Jerry €lode

Founder - The Solution

Cuicural connection and
opportunity:

Thinking about collaboration
across the Southern Link
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One Kiwi = Three Homes
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One Kiwi = Three Homes
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= southland times

Southland expat a global expert on
marketing in China

Hold, but don’t wave, the NZ flag in China

Resonance China head of social and digital insight and Smart founder Jerry
Clode says brands need to be a lot braver
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A Chinese name can
naturally become part
of their face-toface
conversations

ng what that means

bearer o properly crack
massive and muh-
Resonance China head of soctal

and digital insight Jerry Clode sald.

Shanghal-based Clode has
developed what be said was a new
way to understand China, called
Smart.

Sm.ln provided research,
strategy and naming services for
companles coming (o China, with

from a Chinese perspective,”
Clode sald.

“You can hold the New Zealand
flag but don‘tbe a lng bearer,
make sure that you're pvesennng
)vund! as a unigue brand.”

Clode, from Southland,

went 10 China in 1994,
Since then, he had worked with

a key di your
brand In the context of Chinese
mllm

“It's about taking their brand
essence in New and

big ) brands Kraft,
Nestle, Disney, L'Oreal, Shell and
Turkish Airlines.

“Quite often global brands don't
want to change when they go to

China,"” Clode said.

“We need to be i Jot braver.”

Clode worked with New Zealand
Trade and Enterprise to help it
think more strategically about
China.

His basic message to New
Zealand brands was to think about
how they could lfvwnp bolu
from New Zealand, whil
presenting something unlquc

promised pl

This was similar to prrwwlom
of Australia, which made it hard to
distinguish New Zealand In China.

“Without & Chinese name, it
esentially becomes a circuit-
breaker,

“A Chinese name can naturally

become part of their face-to-face
conversations, however.”

THE SOLUTION



One Kiwi = Three Homes

Porque a rua é pra dancar: documentario registra as festas
‘marginais’ do centrao de SP

) diretor Jezmo Clode destaca o poder popular das festas de rua da capital paulista

RECLAIMING THE JUNGLE

- Duentaro 48 med 2
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As festas aqui est@do mudando a cidade socialmente, politicamente, sua




Powerful Commonalities

al ReDefinition

Re€onnection

Relimagination



ReDefinition

“ Increased
discussion on our
own culture

KN

Diversity seen as
catalyst to
innovation

“ ldea of re-writing
the rules to create
new possibilities for
our societies
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Re€onnection

¢ Nature seen as
antidote modern
pressures

¢ Collective desire to
protect our unique
environments

¢ Our natural
resources become
national symbols




Reimagination

Localising the
global in our our
own way

Confidence to be
different to regional
neighbours

Desire to lead and
set an example to
other nations
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Three ways €to collaborate

WE SHARE TME PEGPLE. PLACE AND
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l Experiencing
The New Frontier
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Conterence THE SOLUTION
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48 HOURS IN
SANTIAGO CHILE
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l Experiencing
The New Frontier

Presenting ourselves as
the “new world” -
Europe 2.0

A series of bucket list
experiences - adventure
and culinary

Promotion of the
southern coastlines of the
world as our common
passion

Bulieg 1 Southern Link
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Contecence
'3 ’



Enabling
Global Citizens
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Bad Bunny
and Drake

Rosalia
and J Balvin

outhern Link
Contecence THE SOLUTION






Enabling
Global Citizens

Providing flexible and
dedicated options for
students across region

Southern Link as
pathway to becoming
a new global citizen

Collaborations across
key areas of leadership
- tech, natural sciences
and new learning




Delivering
Nacure’s Best

WE SHARE THE PEOPLE, PLACE, AND
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Hal¢er’s
Cowgorithm

Otago
Marine Sciences




Delivering
Nature’s Best

WE SHARE THE PEOPLE, PLACE, AND

Creation of new

O Dl e Southern Link
Conference

standards in traceability
and bio creditability

Leveraging China’s
leadership in tech and
new retail

Technology as way to
bring producers and
consumers closer
together

THE S50LL1



Three ways €to collaborate

Culicural Experience

Eduqation 2.0

Tech and Nature

WE SHARE TME PEGPLE. PLACE AND

Bullgeng 1 Southern Link
b o THE SOLUTION

'3



